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THE INTEGRATOR,
THE TRANSLATOR,
THE HARMONIZER.

The Bridge Builder connects conventional and alternative
medicine, creating integrative approaches that honor the best of
all healing traditions while avoiding their respective limitations.
You've often felt caught between worlds, perhaps labeled "too
woo" for mainstream spaces and "too scientific" for holistic
circles. This liminal position has given you unique insight into how
complementary approaches can work together for optimal patient
outcomes.

You recognize that polarization in healthcare creates suffering as
patients are forced to choose between paradigms rather than
receiving the best of each. Your mission is to translate between
these worlds, helping patients navigate a fragmented system with
clarity and confidence.

As a practitioner, you excel at translating between different
healing paradigms, helping patients navigate both conventional
and alternative options with confidence. You're skilled at
identifying when each approach is most appropriate—knowing
when surgery is necessary versus when natural therapies might
suffice, when to employ pharmaceutical interventions versus
nutritional protocols, and how to combine approaches safely and
effectively.



ovirviEW B

Your practice likely incorporates
careful analysis of medical
records and lab work alongside
more holistic assessment
methods, resulting in integrative
treatment plans that might
include conventional
medications, nutritional therapy,
mind-body practices, targeted
supplementation, and lifestyle
modifications working in concert
rather than opposition.

You recognize that
polarization in healthcare
creates suffering as patients
are forced to choose
between paradigms rather
than receiving the best of
each.

Your marketing must balance scientific language with holistic
concepts, using imagery that blends both worlds—perhaps
microscopes alongside herbal remedies, or brain scans next to
meditation practices. Your color palette might include
elements from both clinical settings (blues, whites) and
natural healing (greens, earthy tones) to visually represent the
integration you embody. Your educational content helps
demystify complex topics from both paradigms while guiding
patients through the overwhelming array of health options
available today.

The challenge in your marketing is maintaining credibility with
both conventionally-minded and alternative-oriented
audiences without alienating either. Success means
positioning yourself as a trusted translator who can help
patients navigate diverse healing modalities with discernment,
creating truly personalized care plans that transcend the
limitations of any single approach.
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MOTIVATIONS,
" FEARS. AND
" CORE WOUNDS

DEEPEST MOTIVATION

They are motivated to create a new healthcare paradigm that honors
the best of all approaches without dogma or tribalism. Their drive comes
from witnessing the profound healing that occurs when patients receive
truly integrated care tailored to their unique needs rather than ideology.
They're energized by bridging communication gaps between different
types of practitioners, facilitating collaborations that would otherwise
never occur.

The Bridge Builder sees beyond false dichotomies, recognizing that the
future of medicine lies not in choosing between conventional and
alternative approaches, but in thoughtful integration that maximizes
benefits while minimizing limitations. At their core is the conviction that
patients deserve access to all effective healing modalities without being
forced to navigate fragmented systems alone, and that the artificial
divisions in healthcare cause unnecessary suffering that can be healed
through thoughtful translation and integration.
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lRIDGE BUILDER

THREE DELOX
TOOLSWO USE
[N; PRACTICE

1.Combined biomarker and traditional
tongue/pulse assessment protocols

2.Integrated mind-body stress evaluation with
both HRV metrics and somatic awareness

3.Hybrid functional medicine/traditional
medicine intake questionnaires
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about me here
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FOUNDER, UPSELL HEALTH
Marketing Strategist for High-Level Healers

Helping functional medicine practitioners and wellness brands scale to
$2 million-50 million+ through heart-centered, aligned marketing with our
proprietary Practitioner Archetype and Wellness Marketing Playbook systems
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FOR PRACTITIONERS + WELLNESS BRANDS
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WHO | HELP

-
Supplement Companies
($20-50M+) ready to
dominate practitioner

channels

Functional Medicine
Practitioners
earning $2-10M who want
to scale without burnout

Wellness Entrepreneurs
building courses, programs,
and passive income

Health Brands
seeking authentic
marketing that converts

LEADERSHIP EXPERIENCE

Director of Head of Head of Affiliates & VIP Marketing
Content Marketing & Consumer/ Strategic Consultant
Events Trade Marketing Partners )
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PATIENTS + THOSE LOOKING TO HEAL

» Take your Patient Archetype quiz here

Dr. Jaban Moore,
Shivan Sarna, and
many more

e Download our Brain Healing Blueprint: Learn about the limbic system, mindset, therapies, & more
e Check out our App: Meet Your Healer to get matched with practitioners and brands for healing
« Listen to the Podcast: Magnetic in Medicine

>< upsellhealth@gmail.com

@ upsellhealth.com @upsellhealth
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