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: As a Mindful Balancer, you bring distinct
overview characteristics to your healing journey:

‘0 Both/and thinking

‘0 Multi-dimensional awareness
‘0 Integration practice

‘0 Practitioner team building
‘0 Flexibility and discernment
‘0 Holistic lifestyle

‘0 Bridge-building orientation

‘0 Present-moment awareness
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CORE WOUND

The Mindful Balancer carries the wound of being caught between
worlds that refuse to acknowledge each other. You've likely
experienced the frustration of conventional practitioners dismissing
your alternative care, alternative practitioners criticizing your
conventional treatments, and feeling forced to choose between
approaches that you know could work together.

Many Mindful Balancers developed their integration orientation
from experiencing this fragmentation personally—being helped by
approaches that their other practitioners dismissed, or being
harmed by the failure to coordinate care across paradigms. The
wound is the recognition that you have to be your own integrator
because the system won't do it for you.

This wound often manifests as frustration with practitioners who
only see their own approach, exhaustion from coordinating care
that should be coordinated for you, and sometimes isolation from
both conventional and alternative communities who each see you
as insufficiently committed to their paradigm.
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You're driven by the desire for whole-person
healing that honors every dimension of who you are
— body, mind, and spirit, integrated and
inseparable. You know that no single approach has
a monopoly on wisdom, and your commitment to
drawing from multiple wells isn't eclectic dabbling
— it's the pursuit of care comprehensive enough to
match the fullness of your humanity.

What sets you apart is your need for coherence.
You don't just want multiple treatments — you want
them to fit together, reinforce each other, and
create synergy rather than conflict. A fragmented
collection of unrelated approaches will never
satisfy you. You're building something unified.

Your vision is a healing life where all dimensions
are honored, all effective approaches are
available, and nothing gets left behind. That vision
is what fuels the coordination work you do every
day — the bridge-building, the translating between
paradigms, the quiet insistence that your healing
deserves to be as whole as you are.

You were never just a body, just
a mind, or just a spirit — and
your healing finally deserves to
reflect that.
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The Coordination Exhaustion Problem

Being your own care integrator is draining. Managing multiple
practitioners, preventing conflicts, ensuring coherence, and
coordinating schedules requires energy that could go toward
healing itself.

The Belonging Nowhere Dilemma

Your both/and orientation can leave you feeling like you don't
fully belong to either conventional or alternative communities.
Each may see you as insufficiently committed to their paradigm.

The Complexity Overwhelm Risk

Integrating multiple approaches creates complexity that can
become counterproductive. Sometimes simpler approaches serve
better than elaborate integration.

The False Synthesis Trap

Not all approaches actually integrate well. Some combinations
may conflict in ways that undermine effectiveness, and the desire
for integration can obscure real incompatibilities.

The Decision Fatigue Cost

With so many options and approaches to consider, decision-
making becomes exhausting. The flexibility enabling integration
also requires constant choice.




Learn more
about me here

FOUNDER, UPSELL HEALTH
Marketing Strategist for High-Level Healers

Helping functional medicine practitioners and wellness brands scale to
$2 million-50 million+ through heart-centered, aligned marketing with our
proprietary Practitioner Archetype and Wellness Marketing Playbook systems
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Supplement Companies
($20-50M+) ready to
dominate practitioner

channels

Health Brands
seeking authentic
marketing that converts

Functional Medicine
Practitioners
earning $2-10M who want
to scale without burnout

Wellness Entrepreneurs
building courses, programs,
and passive income

LEADERSHIP EXPERIENCE

Director of Head of Head of Affiliates & VIP Marketing
Content Marketing & Consumer/ Strategic Consultant
Events Trade Marketing Partners )
' CELLCORE Qr. JGY Davidson,
EEEEEEEEEEE ey Sinclair Kennally,

£ MICROBIOME
“~, _& LABS

“0:@®

novoresis (IB)DesBio’

PATIENTS + THOSE LOOKING TO HEAL

Take your Patient Archetype quiz here

Dr. Jaban Moore,
Shivan Sarna, and
many more

Download our Brain Healing Blueprint: Learn about the limbic system, mindset, therapies, & more
Check out our App: Meet Your Healer to get matched with practitioners and brands for healing
Listen to the Podcast: Magnetic in Medicine

>< upsellhealth@gmail.com

@ upsellhealth.com @upsellhealth
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