THE RATIONAL
XPERIMENTER

YOUR ARCHETYPE MINI REPORT




104

' YOUR HEALTH APPROACH

- As a Rational Experimenter, you bring distinct
OAVSIAVAISANAN characteristics to your healing journey:

Early adoption orientation
Scientific rigor
Global perspective

Self-experimentation
comfort

Risk tolerance calibration

Metrics orientation

Network cultivation

Rational decision-making

%ﬁ% parsue cu#fng—ea/ge Kealth ctra fegies with
%ﬁcfﬂnea/ evaluation, calealated visk, and
data-driven fe/zée//e/f/menﬁc Fion.

www.upsellhealth.com



http://www.upsellhealth.com/

’ Rational
v Experimenter

CORE WOUND

The Rational Experimenter carries the wound of being
constrained by institutional conservatism—the frustration of
knowing better options exist but being denied access because
regulatory systems move slowly, practitioners aren't aware of
new research, or insurance wont cover non-standard
approaches.

Many Rational Experimenters developed their orientation from
watching themselves or loved ones suffer with inadequate
treatment when better options existed. The wound is the
recognition that the healthcare system optimizes for liability,
not outcomes—that "standard of care’ often means "treatment
we're unlikely to be sued for" rather than "best available
treatment.”

This wound often manifests as frustration with practitioners
who arent aware of recent research, impatience with
regulatory delays that cost lives, and sometimes isolation from
a medical mainstream that views your experimentation with
suspicion. The wound includes grief for time lost to inadequate
treatment while better options existed.
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'« | DEEPEST
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You are motivated by the desire to access the

best that medical science has to offer,

4 regardless of whether it's yet mainstream. Your

drive comes from recognizing that innovation

O exists and that waiting for full institutional
\ g adoption means accepting inferior care

% =y unnecessarily.

At your core is the belief that individuals should
have the autonomy to make informed

decisions about their own bodies, including
decisions to try approaches not yet blessed by
conservative regulatory systems. Youre not
anti-establishment—you're pro-access, pro-
innovation, and pro-autonomy.

You're also motivated by the excitement of the
frontier—the genuine thrill of engaging with
emerging science, of being part of the early
adopter community, of accessing what might
be possible rather than settling for what's
already proven. This intellectual engagement
makes health optimization genuinely interesting
rather than merely necessary.

The vision of optimal health
achieved through intelligent use of
cutting-edge approaches provides

purpose for your careful
experimentation.




5 KEY CHALLENGES

The Harm Risk Reality

Novel approaches are novel precisely because they're less
proven. Your experiments could cause damage that
conservative treatment would have avoided. This risk is real
and must be weighed honestly.

The Practitioner Conflict Problem

Many practitioners are uncomfortable with patients
pursuing unapproved treatments. Your approach can create
friction, limit care options, or damage relationships you
need.

The Isolation Challenge

Being ahead of the curve often means being alone. Your
choices may not be understood or supported by family,
friends, or practitioners, and this isolation has costs.

The Overconfidence Trap

Success at evaluating innovations can create
overconfidence. Being right repeatedly doesn't guarantee
being right next time, and the sophisticated can be fooled
by sophisticated marketing.

The Foundation Neglect Risk

Excitement about cutting-edge approaches can distract
from foundational practices that matter more than any
novel treatment. The best optimization is built on basics.




Learn more
about me here

FOUNDER, UPSELL HEALTH
Marketing Strategist for High-Level Healers

Helping functional medicine practitioners and wellness brands scale to
$2 million-50 million+ through heart-centered, aligned marketing with our
proprietary Practitioner Archetype and Wellness Marketing Playbook systems
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Supplement Companies
($20-50M+) ready to
dominate practitioner

channels

Health Brands
seeking authentic
marketing that converts

Functional Medicine
Practitioners
earning $2-10M who want
to scale without burnout

Wellness Entrepreneurs
building courses, programs,
and passive income
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Director of Head of Head of Affiliates & VIP Marketing
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PATIENTS + THOSE LOOKING TO HEAL

Take your Patient Archetype quiz here

Dr. Jaban Moore,
Shivan Sarna, and
many more

Download our Brain Healing Blueprint: Learn about the limbic system, mindset, therapies, & more
Check out our App: Meet Your Healer to get matched with practitioners and brands for healing
Listen to the Podcast: Magnetic in Medicine

>< upsellhealth@gmail.com

@ upsellhealth.com @upsellhealth



http://www.upsellhealth.com/archetype
http://www.upsellhealth.com/archetype
http://www.upsellhealth.com/archetype
http://www.upsellhealth.com/archetype
https://upsellhealth.com/web-the-foundation-module/
https://upsellhealth.com/web-the-foundation-module/
https://upsellhealth.com/web-the-foundation-module/
https://upsellhealth.com/web-the-foundation-module/
https://upsellhealth.com/web-the-foundation-module/
http://shop.upsellhealth.com/
http://shop.upsellhealth.com/
http://shop.upsellhealth.com/
http://shop.upsellhealth.com/
http://shop.upsellhealth.com/
https://upsellhealth.com/work-with-us/
https://upsellhealth.com/work-with-us/
https://upsellhealth.com/work-with-us/
https://upsellhealth.com/work-with-us/
https://upsellhealth.com/work-with-us/
https://upsellhealth.com/podcast/
https://upsellhealth.com/podcast/
https://upsellhealth.com/podcast/
https://upsellhealth.com/podcast/
https://upsellhealth.com/podcast/
http://upsellhealth.com/favorites
http://upsellhealth.com/favorites
http://upsellhealth.com/favorites
http://upsellhealth.com/favorites
http://upsellhealth.com/favorites
http://www.upsellhealth.com/archetype
http://upsellhealth.com/brain
http://www.meetyourhealer.com/
http://www.upsellhealth.com/podcast
http://upsellhealth.com/media

	THE RATIONAL
	XPERIMENTER
	Rational
	Experimenter
	YOUR HEALTH APPROACH
	overview
	As a Rational Experimenter, you bring distinct characteristics to your healing journey:
	Early adoption orientation
	Scientific rigor
	Global perspective
	Self-experimentation comfort
	Risk tolerance calibration
	Metrics orientation
	Network cultivation
	Rational decision-making




	You pursue cutting-edge health strategies with disciplined evaluation, calculated risk, and data-driven self-experimentation.
	Rational
	Experimenter
	CORE WOUND

	You carry the frustration of knowing better options exist—yet being held back by a system that moves too slowly to deliver them.
	www.upsellhealth.com

	DEEPEST MOTIVATION
	The vision of optimal health achieved through intelligent use of cutting-edge approaches provides purpose for your careful experimentation.

	5 KEY CHALLENGES
	The Harm Risk Reality
	The Practitioner Conflict Problem
	The Isolation Challenge
	The Overconfidence Trap
	The Foundation Neglect Risk
	Learn more about me here


	Allie Chandler
	FOUNDER, UPSELL HEALTH  Marketing Strategist for High-Level Healers
	FOR PRACTITIONERS + WELLNESS BRANDS

	Archetype
	Take your Practitioner Archetype Quiz here

	Courses
	Check out our DIY Marketing courses here

	Shop
	Buy templates, guides, checklists, swipe, graphics here

	Work with Us
	Apply to have our team take marketing off your hands here

	Podcast
	Watch our latest podcast episodes here

	Favorites
	Check out our favorites brands and tools here
	WHO I HELP
	LEADERSHIP EXPERIENCE
	Director of Content
	Head of Marketing & Events
	Head of Consumer/ Trade Marketing
	Affiliates & VIP Strategic Partners
	Marketing Consultant

	PATIENTS + THOSE LOOKING TO HEAL



